


Teamwork,

innovation, passion,
respect for people
and the environment.

For over 85 years Mapei has been
proposing solutions of excellence for

the building industry, the result of
consolidated know-how constructed day
after day thanks to constant dialogue
with designers, architects and all those
operating in the sector.

Excellence with an Italian spirit, that of
the Squinzi family, today with the third
generation at the company’s helm, and
an international air that have made the
company the leading player on both large
and small-scale sites on every continent.
A goal reached with sustainability at the
very heart of every decision, designing
every product with its entire life cycle

in mind and keeping respect for the
environment and a close, collaborative
relationship with local communities at the
centre of everything we do.

A vision that has led to us achieving
important results and paves the way for
our journey into the future.

A story to discover together in this
Company Profile.
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The journey continues
together with you.

Over 85 years of teamwork, along with clients and collaborators with whom we have shared the desire for innovation,
passion and respect for people and the environment.

Our story started in Milan and Italy is the country we are still associated with, the country that witnessed our founding and
growth and the first to recognise the innovative capacity of our products.

Solutions founded on constant and transparent dialogue with designers, installers and end users: constant interaction that
has enabled us to understand what the market really needs and to provide innovative and sustainable answers.

For many years we have been present all around the world and, wherever we go, our philosophy remains the same: to
construct value.

And wherever we go, we are committed to conserving the environment'’s natural resources for the future of the next
generations. We adopt the most appropriate solutions for the territory and communities where we operate.

So many projects and initiatives have seen Mapei taking a leading role in the development of local communities all around
the world: from the refurbishment and renovation of iconic buildings such as the Guggenheim museum in York, the Teatro
alla Scala opera house in Milan and the Colosseum in Rome, to the construction of important infrastructures such as the
Panama Canal, right on up to participations in futuristic projects such as the Arena of the Future, a cutting-edge green-
mobility project driven by the A35 Brebemi motorway in Italy.

Looking to the future, we choose to take on challenges with the commmitment, passion, specialisation and professionalism we
have always been renowned for.

We have achieved important objectives but we know there is still so much more to construct.

So let's carry on doing it, together.
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BUILDING A PRESENT
DESIGNED TO HAVE A FUTURE
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THE FUTURE HAS DISTANT ROOTS
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WE KEEP THINKING BIG
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THE ENVIRONMENT A
CHALLENGE TO OVERCOME
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THE STO
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22 and passion,
since 1937.

Ours is a great Italian story which begins on the outskirts of
Milan with Rodolfo Squinzi, the company’s founder, who began
producing Auxiliary Materials for the Building Industry (MAPEI
in Italian stands for “Materiali Ausiliari Per I'Edilizia e I'Industria”).
It was his idea to focus on a niche market of the sector, adhesives
for floor and wall coverings, and was the first step on the road
to success. In the 60's, as the Italian ceramics market exploded,
Mapei was ready to seize the opportunity by offering a range of
products that made the laying of ceramic tiles easier and safer
by replacing traditional cementitious mortar.

Those years were crucial for Mapei to understand the value
of Research, which quickly became one of the main drivers
behind the company’s development. Mapei started producing
new types of adhesives, but also sealants, special mortars,
waterproofing products and admixtures for concrete.

Towards the end of the 70's, Mapei started looking towards
International markets and opened its very first facility outside
the home country, in Canada. This was how the company’s
expansion across all the continents began, turning Mapei into
a solid reality during the 80's through the opening of further
production facilities in the most strategic areas for the global
building market.

“The capacity to interpret the trends of the sector of adhesives
and chemical products for the building industry and the ability
to constantly remain one step ahead in order to bring innovative
products to the market to meet its emerging needs.”

This was what Rodolfo Squinzi saw as Mapei's mission, a
mission which was accomplished and then further developed
in an extraordinary way by his son Giorgio, who succeeded
him. Giorgio ran Mapei for 35 years — up to the 2" October 2019,
when he passed away — with solid ethics and a special interest
in people that made him well-known among his employees
and co-workers. From his father, Giorgio Squinzi inherited not
only his passion for work, chemistry and business, but also for
cycling! And it was this latter passion that gave rise to his most
famous quote, one which has been a guide and inspiration for
all those who have collaborated with Mapei ever since: “Never
stop pedaling”.
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* EE Mapei started operating in 1937 with its
founder Rodolfo Squinzi (the second from the

right in the group photo) and 7 employees.
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The challenges thrown down
by the market require an
increasingly wider vision, as
well as more innovation and

a focus on sustainability.

We are the third generation of a family of
entrepreneurs. And just like our grandfather,
Rodolfo, and our father, Giorgio, we have the
same irrepressible enthusiasm in our DNA,
the desire to find new solutions and the
capacity to reach ambitious goals.

We run what has become a leading
company in its sector, thanks not only
to the quality of our products, but also
a winning mindset and a great and
close-knit team that manages the business
according to interdependent social,
environmental and economic values.

An increasingly complex future awaits us
in an increasingly globalised world where
everything moves and will continue to
move faster and faster. And where the
sustainability of our choices towards the
environment and society in general will
be an increasingly essential requirement
to guarantee a better world for the
generations to come. Nonetheless, we know
that the great technical, human and ethical
heritage that made Mapei great in all these
years allows us to look to tomorrow without
fear and with the same level of trust, to
be, as always, the architects of our future.

Veronica and Marco Squinzi
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Gold Coast,Australia
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The Green Building Council of Australia awarded

this luxury residential complex with a 5 Star Green
Rating for its sustainability. Mapei supplied low-
emission products for installing ceramics and stone.
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Mapei
Figures
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Billion Euros consolidated turnover in 2022
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Employees
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research centres in 20 countries
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More than &8t

Tons of CO, offset
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Plants in 5 continents,
in 35 different countries

908 T/ it A AM, 35 TRIER

Subsidiaries in 57 different countries
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More than 81t

Clients around the world
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Products for the building industry
of the Mapei Group
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Tons of products shipped every day
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Professionals from the
sector involved in Mapei C |
training courses
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Products with EPD
(Environmental ProductDeclaration)
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Day in day out,
construction
sites all around
the world can
count on Mapei.

For more than 80 years, the Mapei team has been providing
solutions of excellence for the building market. All around
the world, we take part in both the construction and the
restoration and preservation of buildings of historical and
artistical value.

We are a global enterprise, with an Italian heart and mind.
Our headquarters are located in Milan, where our story
began.

To us, quality in construction really makes the difference
and this'is what made us global leaders in the production
of adhesives, sealants and chemical products for the
building industry.

Wherever we go, our corporate philosophy accompanies
us: | first-class specialisation, unrivalled know-how,
internationalisation, research and development to create
increasingly advanced products, customised service for
our clients, undivided attention to the economic, social
and productive sustainability of our company, as well
as care for the health of installers and end users of our
products, while always acknowledging the value of every
single member of the world of Mapei.
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Mapei systems were used mainly to bond

the ceramic coverings of the fagcade and lay resin
floors in the building that houses the faculty

of psychology in Malaga.
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For Mapei, preserving the planet is a concrete
commitment: day after day, we study solutions

that have an increasingly lower impact on the
environment. A result achieved by monitoring

and minimising the effects generated by products
throughout their entire life cycle, frorn manufacturing
to packaging and from use to disposal. To document
the effects a product has on the environment,

Mapei uses EPDs (Environmental Product
Declarations) the company has at its disposal for
many of its solutions. Products are considered to have
numerous effects on the environment: from global
warming to depleting our planet’s natural resources
and the influence they have on ecosystems. In the
construction sector, EPDs are a fundamental element

and help clients choose products with a low impact
on the environment in order to meet the requirements
of organisations and certification protocols for
sustainable building.
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Mapei thinks about the future when creating
products and offers innovative solutions for
designing and constructing in an eco-sustainable
way. We contribute towards a quality, durable
building industry through products formulated using
innovative, ultra-lightweight raw materials made
from recycled materials, developed to reduce energy
consumption and to have very low emission of volatile
organic compounds (VOC). To simplify

the work of designers, Mapei has created

the P.A.S.S. system (Profile, Aspects

and Synthesis of Sustainability), documents

that verify the conformity of a specific Mapei product
with respect to the criteria of the LEED protocol.
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For Mapei, responsibility towards the local
community means guaranteeing and maintaining
an open, transparent and direct relationship with all
the company’s contacts, both internal and external.
Mapei studies and develops effective solutions to
improve living comfort such as soundproofing,
Radon abatement and fire-protection systems

and anti-seismic strengthening solutions. Mapei

is a firm believer in the importance of training and
the professional development of its employees.

The bond we have with the local community and
territory is also fundamental. Mapei collaborates
with the scientific community, training institutes
and University research centres to share sustainable
ideas and know-how. What is more, the company

contributes to the sustainable development of the
territory and local communities where it operates
with support initiatives centred on sport, culture and
care for those around us.
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Intense research and
development in the name of
innovation and sustainability.

Research and Innovation have always been the
drivers behind Mapei's growth and Mapei has always
channeled significant investments into Research &
Development. Forward-thinking, cross-disciplinary
and expertise are the watchwords for Mapei R&D.
The fast pace of the markets requires an immediate
reaction in the creation of new products.

The primary objective of Mapei's research is to
provide users with innovative and, above all, safe,
sustainable and lasting solutions to improve all
aspects of site work, including the most complex
and difficult ones. For Mapei it is not possible to stop
innovating: it would mean stopping a growth process
that is an integral part of our corporate vision.

A considerable amount of the Group members are
employed in this sector and the majority of the new
resources are hired for R&D.

Mapei's research scientists work within a global
network comprising of 32 main Centres, with our
Corporate Research Centre in Milan acting as
a central analysis laboratory and central hub to
coordinate the activities of the other 31 laboratories.
The R&D laboratories, equipped with the most
sophisticated equipment available, work in close
contact ‘with each other, and also collaborate with
prestigious universities, and scientific and industrial
research institutes. They also provide support to
the Technical Services Department to help solve all
the problems and reply to the most complicated
requests from our customers, and are flanked by the
quality control laboratories, present in all the Group’s
90 production facilities.
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One of the largest ever investment in Hungary

for a sports complex, the renovation of the stadium
involved the use of Mapei waterproofers of
different lines to solve specific problems.
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Tons of products
BRITIET@RBE27900M  More than 27,900 shippeo'oevery day @@
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Our production

RODUCTION
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system: powerful,
efficient, flexible
and sustainable.

Cutting-edge production technology is used
in Mapei's production facilities, allowing
the intense rhythm of the entire chain to
be flanked by constant quality control,
from raw materials to final packaging. 90
production facilities in 5 continents and in 35
different countries. 27,900 tons of finished
products leave our production facilities
every day (6.7 million tons per year) along
with just as many tons of raw materials to
keep sites supplied all around the world.
These are the figures that represent Mapei.
And the results are there for all to see:
optimisation of logistics costs, proximity to
our customers, a guarantee of maximum
efficiency of production processes with
total respect for the environment and the
local expectations.
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Crete, Greece

Robinson Blue lerape
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Built over an area of 110 acres, this seafront
resort was built also thanks to the contribution
of Mapei. The company provided products

for concrete casting, wall coatings and the
installation of interior floors.
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Products for the buildin
More than 71000 industry of the MapeiGr%up
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24 product lines.

PRODUCTS
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An incomparable range offered
for every site around the world.

With its vast range of products, more than 7,000
in total, Mapei helps improve the characteristics
of buildings, from anti-seismic upgrading to the
healthiness of the surroundings where they are
used.

We meet all our customers’ requirements with
the widest offer of building products in the world.
Our commitment ranges from the processing of
raw materials up to the selection of best resources,
to deliver the best possible product every time.
Ours are the most innovative products for the
building industry, developed to reduce energy
consumption, manufactured locally in production

facilities that respect the environment, are safe for
workers and end users alike and certified according to
the highest official standards.

With their cutting-edge technology, Mapei products
meet all the needs of designers and end users alike,
supplying the best solutions each and every time.
Mapei is aimed specifically at the needs and evolution
of the market, with thousands of reference sites from
around the world and the most complete range
available.
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Often invisible, always indispensable: such are all Mapei };; Ty *N: 1

products. ,“*' b . :; i
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1. Products for ceramics and stone materials EREFIGMREM ] N a h A :i\ &
2. Complementary products for installation work 4#Bh#1&= 5 ::. b -

3. Products for cleaning, maintaining and protecting surfaces KRE &S, 7P~

4. Products for resilient, LVT, textile materials 38, LVTAIZGEME Boaahithim REME

5. Products for sports flooring BT iaahizthis @itkt

6. Products for wooden flooring AR ZeaErt#}

7. Products for cementitious and resin flooring 7KBEFIASHIPEAT R

8. Products for acoustic insulation FEEdm

9. Products for building BALEHIHE T~ &

10. Admixtures for concrete SEETFMIFI

1. Architectural stone paving E$5ERAM

12. Architectural exposed aggregate concrete surfaces BHRRERHTINETHE

13. Products for CFS industrial flooring CFST ik =5

14. Products for structural strengthening £t INE#hRA4%

15. Products for masonry restoration FEAEIIEE K

16. Products for thermal insulation B

17. Wall protective and decorative coatings HEEIRIFFIZE R R

18. Products for waterproofing BA7KiE L=

19. Waterproofing products for roofing KR4 The panoramic terrace on the 102™ floor of this

20. Products for underground constructions UTT i F T2 ##4%} (UTT) iconic building had new stone floors installed

21. Elastic sealants and adhesives 3B RAIRALH with a complete system supplied by Mapei Corp.

—————

23. Cement additives C-ADD 7K nF44%} (C-ADD)

XEEAOGSENEERNR, BI2EE2RMNAERT

24. Asphalt pavements 5 KRE

NN ERMENEMMIEE TR R SR E A,




continents, in 35
different countries
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We work to produce constant
Quality: for our customers,
contractors, the environment
and our corporate culture.

Mapei plays an important role as world leader in the
sector of chemical products for the building industry
through the constant improvement in the satisfaction
of its customers and of all those involved in the industry
(employees, suppliers, local coommunities, local authorities
and proprietors). Our Code of Ethics is our identity
document. Our management systems are the foundation
stones of our corporate culture: quality, environment,
safety, sustainability and social responsibility. A Quality
Management System has been applied by Mapei since
1994. It is certified as compliant with ISO 9001 standards
and, since then, has been constantly updated. Mapei's
main production facilities apply an Environmental
Management System compliant with ISO 14001 standards.
And, every year, the programme is extended to include
an increasing number of the Group’s production facilities
around the globe.

It is a source of great pride that many of our production
facilities have been awarded OHSAS 18001 or ISO 45001
certification for their Occupational Health and Safety 3
Management Systems. The Group’s main production
facility adopts EMAS Il (Environmental Management and
Audit Scheme), and Environmental Management System
of the'European Union.The first Sustainability Report was
drawn up.in 2017 to take stock of all Mapei S.p.A. operations
in the realm of social responsibility.

Companies certified ISO 9001: 42
Production facilities certified ISO 14001: 41
Production facilities certified OHSAS 18001 or ISO 45001: 21
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Mapei admixtures played a key role in the construction of
this big exhibition center which required the production of
10,000 m?3 of concrete.

BZER T B IIMNFEIE10,0001L 75 KEEE Lo




Clients around the

world

CONSULTANCY AND
~CHNICAL ASSISTANCE

RARZ WM ZE

Designers, contractors,
users, building suppliers: all
together to work better and
to get long-lasting results.

1

More than 70,000

#83370,000% FiBH IR

All those who use Mapei products can see
for themselves at first hand, day after day,
how this choice leads to optimising their
work, the maximum application yield

and perfect results, under all conditions.
Mapei is not only a supplier, but a partner
for all those who work in this sector.

From the constant, ongoing exchange of
experience and ideas with our customers
and building suppliers, Mapei takes

all their coomments on board to guide
innovation and widen its product lines
and references. From the smallest to

the largest sales points for ceramics and
building materials, you will discover how
Mapei quality is not limited to the product
itself, but extends to the competence of
the sales team, the passion of our retailers
and the value of their advice.

Our clientéle can also take advantage of
our Technical Services Department and
their constant, expert support, from the
design phase right up to the execution
phase, to guarantee an end result that
always lives up to their expectations.
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During the constructions of San Giorgio Bridge,
Mapei admixtures ensured the maintenance
of the mechanical properties when pouring
the concrete for the piles and helped facilitate
surface-finishing operations on the deck.
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TRAINING

=]

We implement the
best training methodes.
And the results prove

us right.

Technical training has an important role to play

for Mapei and we promote refresher courses and
installation workshops all around the world to perfect
the application techniques for our products. The
courses are held by Mapei Technical Services and our
expert technicians through practical demonstrations,
audio-visual training and the distribution of technical
and information packs. And to reach sites directly,
Mapei also uses a special motor-home which is
available for a number of countries, a kind of mobile
training centre which allows us to form a wider
network of training opportunities anywhere we wish.
Just as important is on-line training using the latest
digital technology, accessible via PCs, tablets and
smartphones. Periodically, Mapei organises technical
refresher conventions and seminars, both in form of
lectures and webinars, in conjunction with various
Chartered Bodies for designers, site managers and
specialists from the construction sector.

Mapei is an accredited Advanced Training Body for
the National Council of the Association of Architects
Landscape Planners and Conservationists, authorised
to carryout training work and award professional
training credits. Over 6,700 events are carried out at
the various Mapei training centres, our specification
centres, throughout Italy and the rest of the world,
including France, Norway, Germany, Singapore,
United States, Poland and Hungary, just to mention a
few. The events always involve expert speakers from
the industry and focus on cutting-edge technical
issues in the building and design industries.

RERENFIIG
R RIERATEA ]2 IE i

NFENME, IAFIIREEERER, TNEERE
e HEIRIEN I TERAAN S, UEF S L E
AN BRI AR BB IR ABRS B I T KEAARE
ISR ERRIRIE, #HITRBERARZR A B A
T, SNES M ER/MXERRHRNER, (FABEH
FlO, EfERNEBEEAMGEITE ZH
B = EF EEHE, ERRMIIMNERARFITELE
I, ATLAEE i B FIRMEEFN S 5. SN ER A
HEMNEY SN RARRAZREW F5EM
BT AR HEE L R AR 0 L
EREHEAZH RS
SNRRAMHZSMANMNBEARIFEXEDZS
EEEINTNSRIFZNNG, ERFAREINTEH
RETWIHIZDAERAFME R E X (BEX
E R BE. K, EECRZREFFE) MEND
R OHTT 76,700 MEIVER . XLEERE B
AEREWH, HXERRMIZIH TR AR RN,

ofk, USA

ia Airpor

One of the largest indoor murals in the world, this
2,400 m2 artwork was completed with products for
ceramic tiles supplied by Mapei Corp.

(Ultralite Mortar, Type 1, Keracolor S, Mapesil T).
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Products with EPD
nvironmental
roductDeclaration
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MAINLAND CHINA

To be fast,effecient
and competitive
on the China market

RIFIRE. SRR,

Guangzhou, China

LX&E ¢ E $iﬁi Hg ﬁ%j] ,r\:l_:l.rlj’etipnstruction Materials (Guangzhou) Co.,Ltd

S NEAME (M) BRAE

Currently in China market, Mapei established factories in Conghua, Guangdong Province and Huzhou, Zhejiang
Province, and sales offices in Hong Kong, Shanghai and Guangzhou respectively.

The first phase construction of the Huzhou factory is about 27,000 square meters. Introduced international
equipment such as PLC control system, automatic coloring system, laboratory temperature and moisture
controlling system, and set up a total of 66 sets of dry-mixed mortar production facilities, palletizing robots, liquid
mixing machines and other equipment, etc., effectively to improve production efficiency, reaching an annual
output of 500,000 tons of eco-friendly materials.

In recent years, with the topic of “carbon peak” and “carbon neutrality” put forward, all walks of life have become
more aware of energy conservation and emission reduction, and low-carbon environmental protection. In
today’s world of reduced conventional energy reserves and serious pollution problem, taking responsibility of
environmental protection becomes ultimate target of Mapei Group. Photovoltaic power generation facility is
installed on the rooftop of Mapei Huzhou factory, which can provide 880,000 kWh of clean energy every year,
basically covering the electricity demand during the daytime, reducing carbon dioxide emissions by about 664
tons, and sulfur dioxide emission amount by about 5 tons, and the emission of nitrogen oxides is reduced by 8
tons, which'is equivalent to planting 388 trees, with remarkable social and economic benefits.
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EEA+
LOGO SANITAIRE - Emissions dans I'air intérieur

EMISSIONS DANS L’AIR INTERIEUR*

* Information sur le niveau d’émission
de substances volatiles dans I'air intérieur
présentant un risque de toxicité
par inhalation, sur une échelle de classe
allant de A+ (tres faibles émissions)
a C (fortes émissions)

ARIR A EE A TREER M EEERIME DAERIR. 5
KRR LB AMBERIRIRABM, REA T IRREBINKEY
(VOC) HEREY ™= mE R (A+F, CRIR) , MRIEERE SR
ERFELIERFHRE.

The sanitaire logo is mandatory in France, and must be
applied on all construction products for internal use. It is
similar to the energy efficiency label applied on household
appliances, and indicates the class of the product (A+ is
the highest and C is the lowest) regarding the emission of
volatile organic compounds (VOC) to safeguard the quality
of indoor air and, as a result, the health of final users.

LEED V4
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LEED V4 is the latest version of Leadership in Environmental
and Energy Design, an American protocol that enables
buildings to be certified as eco-sustainable according to
parameters and credits described in the most widely
adopted green building criteria in the world.

Mapei products play more important part in obtaining
credits, thanks to the renewal of EPD (type Il environmental
declarations) and the VOC emission guidelines.
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MAPEI| was awarded Certiquality certification in 2016 for their EPD (Environmental
Product Declaration) issuing process. An EPD describes the environmental impact of
a product throughout its entire life cycle by measuring its impact using standardised
LCA (Life Cycle Assessment) methods.

FrE 3 ECOM MY AGEV (EE —Fr s MMM RHERMING) MABRIES A5
iAIE, #RB EMICODE EC1FIEMICODE EC1 PLUSHRBAM @ 1R & BN SHEK
BRI

All MAPEI ECO products are certified and labelled EMICODE EC1 and EMICODE
EC1 PLUS “products with very low emission of volatile organic compounds” in
compliance with the guidelines issued by GEV (a German body which monitors
emissions from construction materials).

REIFRIRE RIAE

China Environmental Labelling

B IARSIIEN R AMURT RRESHE, MAERAR
RN EF- B R S ENFRRIPER, 5%~ R
1Lt B RS LE FREND.

The products awarded with this certification is assured of product quality, as well as
both the adoption of raw materials and the production process are in line with the
specified environmental requirements. Compared with other similar products, labeled
products are certified to be with low toxicity, less harmful, and environmental-friendly.
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Bioblock°Technology
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In damp environments, BioBlock technology inhibits the formation and proliferation
of various types of mould on the grout surface, that may damage the aesthetic
effect, and also give negative effect on pollution levels for internal environment and
inevitable consequence on the health of final users.
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Blauer Engel differs from other rating and evaluation systems because it is not
divided into different classes, but is rather a single classification: the product
either complies or does not comply with Blauer Engel. The label certifies the
product has low emission level of VOC and no dangerous substances.

5735 (vR
DropEffect®
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Mapei grouts with DropEffect® technology absorb less dirt, easy to clean and color
stability over years. In fact, thanks to this special technology, they are less absorbent
to liquids and water-repellent. Water is not penetrating but remaining on the
surface in the form of droplets, so joints are much easier to be cleaned before stains
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Iconic products related CO2 emissions are calculated throughout their entire life-
cycle and then 100% offset through the acquisition of certified environmental
credits to promote and encourage the implementation of renewable energy and
reforestation projects.

PEILRERIAE

China Green Product Certification
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China Green Products refer to products that meet the
requirements of environmental protection during the whole life
cycle of production, use and disposal, are harmless or minimally
harmful to the natural environment, consume very little
resources and energy, are of high quality, and are conducive to
resource regeneration and recycling. product. The “full product
life cycle” is emphasized, and at the same time, the enterprise
quality management system, environmental management
system, and occupational health and safety management
system are also required to meet the requirements.

PEFEERR=RIAE

China Green Building Materials Product Certification
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China Green Building Materials Product Certification China's
green building material product certification refers to building
material products that meet the relevant national technical
requirements and standards and have passed the approval of
the National Certification and Accreditation Administration
Committee, and obtained the certification of a certification
body that has the qualifications for green building material
product certification. Building materials have “energy saving,
emission reduction, and safety” , convenience and recyclabili-
ty” characteristics. The logos used for green building materials
certification products adopt the applicable one-star, two-star
or three-star logos.
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Mapei Construction Materials (Guangzhou) Co.,Ltd
I"ENLEFHREXERIKES

No 6, Fengying Road, Guangdong Conghua
Economy Development Zone, China

Tel: 020-8781 0701

SREHRMEREE (#51) GRAR

Mapei Building Materials Technology (Zhejiang) Co., Ltd
PEHHIE SN TR XX AREE1633S

No.1633, Shilin Road, Wuxing, Huzhou, Zhejiang, China
Tel: 0572-215 9888

B4 | Contact Address:

I HRET NHSHEFHFR/\E36S51904KBREEIZEB1-15/16 85T
Unit B1-15/16, 1904 Innovation Park, Dabancang, No.36,

Xinmin 8th Street, Haizhu District, Guangzhou

Tel: 020 8365 3489

LiETRITRERESARES10E
Room 310, Block A, No.6 Huazhong Road, Minhang District, Shanghai
Tel: 021 6207 8088

Web: mapei.com.cn
E-mail: enquiry@mapei.com.cn
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